AMENDED IN SENATE APRIL 22, 2013

SENATE BILL No. 694

Introduced by Senator Correa

February 22, 2013

An act to-amend-Seetion5203-6f add Section 5272.1 to the Business
and Professions Code, relating to outdoor advertising.

LEGISLATIVE COUNSEL’S DIGEST

SB 694, as amended, Correa. Outdeor—advertising:—definition—-of

-Outdoor advertising: transit stations.

The Outdoor Advertlsmg Act provides for the regulation by the
Department of Transportation of advertising displays, asdefined, within
view of public highways. The act exempts from certain of its provisions
advertising displays that advertise the business conducted or services
rendered or goods produced or sold on the property upon which the
display is placed, as specified. Existing law also exempts certain
advertising displays in existence before January 1, 2009, at an arena
located on public land with a capacity of 5,000 seats or more that
provides a permanent venue for professional sports, subject to certain
conditions.

This bill would also exempt from certain provisions of the Outdoor
Advertising Act advertising displays on public property upon which is
located a facility that primarily serves as a multimodal transit station
that isto serve asa station for the high-speed train system, as specified.
The bill would impose various conditions on an advertising display
erected under these circumstances.
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Vote: majority. Appropriation: no. Fiscal committee: ne-yes.
State-mandated local program: no.

The people of the Sate of California do enact as follows:

SECTION 1. Section 5272.1 is added to the Business and
Professions Code, to read:

5272.1. (a) With the exception of Article 4 (commencing with
Section 5300) and Sections 5400 and 5404, inclusive, nothing
contained in this chapter applies to any advertising display that
is exclusively on public property upon which is located a facility
that primarily serves as a multimodal transit station for various
modes of transportation, including, but not limited to, passenger
rail, that supportsthe goals of the region’ s sustai nable communities
strategy, as described in Section 65080 of the Government Code,
and that satisfies either of the following:

(1) Servesasacurrentor future station for the high-speedtrain
system at a location in the corridor identified in paragraph (2) of
subdivision (b) of Section 2704.04 of the Streets and Highways
Code.

(2) Serves as a station for the high-speed train system at any
additional location in the corridorsidentified in paragraph (3) of
subdivision (b) of Section 2704.04 of the Streets and Highways
Code, provided it is approved as a station by the High-Speed Rail
Authority.

(b) To advertise any products, goods, or services on an
advertising display pursuant to this section, all of the following
shall apply:

(1) Thefacility shall be publicly owned and operated and shall
be located on public land.

(2) Theadvertising display shall not advertise products, goods,
or servicesrelated to distilled spirits, tobacco, firearms, or sexually
explicit material.

(3) Theadvertising display shall not causea reduction infederal
aid highway funds as provided in Section 131 of Title 23 of the
United States Code.
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—3— SB 694

(c) Anyadvertising display erected pursuant to this section shall
be authorized by, or be in accordance with, an ordinance,
including, but not limited to, a specific plan or sign district,
adopted by the city or county, as applicable, that regulates
advertising displays by either identifying the specific displays or
by establishing regulations that include, at a minimum, all of the
following:

(1) The number of signs and total signage area allowed.

(2) The maximumindividual signage area.

(3) Minimum sign separation.

(4) Hlumination restrictionsand regulations, including signage
refresh rate, scrolling, and brightness.

(5) Hluminated sign hours of operation.

(d) Nothinginthischapter limitsacity or county fromadopting
an ordinance further restricting the size, number, or types of
advertising displays authorized by this section.
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